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Week1 Discussion 1: Emerging Economies and Innovation
Entrepreneurship and a market entry strategy innovation are key factors in enhancing the performance and operation of various businesses. Therefore, encouraging innovation and entrepreneurship are essential development strategies of most emerging economies. The understanding of entrepreneurship and market entry innovation is a combination of a wide range of aspects like partners, operation modalities, customers, the given company, and cultures (Szirmai, Goedhuys, & Naude, 2017). Encouraging innovation and entrepreneurship is an important tactic for emerging economies because of several reasons. One of the major advantages of innovation is that it has a great contribution to economic growth. Innovation and entrepreneurship can lead to higher productivity in a country. It is important to note that an increase in productivity will typically lead to an increase in the number of commodities.  Increased productivity would mean that the economy will grow significantly (Roper, 2013).  Entrepreneurship and innovation also play a vital responsibility in the transformation and development of various industries like the media industry. Therefore, it is clearly indicated that the two factors play a key role in emerging economies.
The evolution of these emerging economies in terms of innovation and entrepreneurship could threaten more established economies. Fast-growing economies in the world like China, India, and Indonesia pose a significant threat to the already established economies like in the United States. Most of the domestic businesses established in the emerging economies are expanding into already developed economies (Huggins & Thompson, 2015). This causes a serious threat to those companies in the developed economies. For example, some of the Chinese companies like Huawei and Lenovo are now key players in their target markets. Therefore, this is a clear indication that emerging economies are causing some serious threats to the established economies globally. Despite the threat caused by the emerging economies, it had some significant effects on most of the consumers in the established economies. The emergence of these new companies led to a reduction in the prices of those specific commodities in the countries that they expanded to (Ahlstrom et al., 2018). Emerging economies threatened established economies by taking up some of the markets of the established economies. China, for example, took over and dominated the African market and that meant that the more established economies such as the US and UK lost in these regions (Ahlstrom et al., 2018). These evolutions meant that established economies had to adopt to the rapid innovations and entrepreneurship of emerging economies to survive (Huggins & Thompson, 2015). Some emerging enterprises such as Alibaba threatened the spread of established businesses such as Amazon.
The improvement of both technology and market entry has led to the creation of new products and services in the market. It has enabled different businesses to easily be carried out across the globe within a short period. New technologies like mobile applications have made it easy for various organizations to cover large target customers with fewer resources (Huggins & Thompson, 2015). Therefore, technological innovation and entrepreneurship are important in improving the growth and development of different companies. For instance, Wanda Media Company Limited is a Chinese company that is based in the United States. The company deals majorly with media products. It deals with films, movies, news, television, and other contents of media. The company decided to poise in order to expand into the foreign market as part of its strategic growth. The organization wanted to improve on customers and fill the market gaps in different countries. Wanda Media Company Limited had an investment proposal to expand into the American market, specifically in the United States. The United States is considered by most economists as a strategic entry point in the larger American market. The idea was one of the best moves that the company made and it led to its growth by about 5 percent. The United States is believed to have one of the strongest economies in the broad American and globally. The case study above clearly proves that encouraging innovation and entrepreneurship is such an important tactic for emerging economies.
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